Los elementos que nos faltan
para ser catolicos ejemplares

{

catecismo y Evangelizacion






Lo bueno,

eLo verdadero, o

eLo bello

Catecismo y Evangelizacion



Hoy es cuestionable lo
que es bueno y lo que es

verdadero, pero la
belleza no.




;Cuantos ateos van a la
Basilica de Guadalupe, a San
Pedro en Roma, a Notre Dame

n Paris? :
e ;Por que van?

Porque es algo bello.
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;Cuantos de nosotros no
empezamaos a jugar un
deporte, cocina, un arte o
un oficio, por la belleza?
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Mediante la belleza,
entendemos las reglas
(verdadero) y lo hacemos
bien (bueno)
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Hemos minimizado y
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Creemos que en nuestras comunidades

no debemos ir a prcc)lfundidad al misterio
e

la encarnacion,
la resurreccion, o

los mensajes mas profundos de la
lglesia







Si buscamos tener Licenciaturas,
Maestria y Doctorados

;Como es que en los temas
de nuestra religion NO
tenemos el mismo nivel y
seguimos con una educacion
de primera comunion?






D10S es

“extrano”




Cualquier ser que
puedas llegar a
entender, ese

N[0,
es el verdadero Dios



San Agustin
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S1 crees que controlas a Dios...

no lo has hecho, y tienes
el peligro de perderte
en una idea de Dios y no
de perderte EN Dios



1]
Dejamos de hablar de
Dios sin pasion



comunican con Pasion
y Entusiasmo




Hoy estamos
evangelizando con
flojera, por
obllgacmn Sin
conviccion
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La unica forma que tenemos
de que la Iglesia se convierta

en lo que debe ser: el
centro de la vida; es

volviendo a la predicacion
apasionada



La pasion del cristiano
debe surgir de la
Resurreccion




La Resurreccion de Jesus,
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Los primeros cristianos, NO

escribian basados en
filosofia o teologia, sino
que escribian con una
pasion que los marcaba y
gue los llevaba al martirio



La Resurreccion de Jesus,

convirtiendolo en el Kyros,
en Cristo, no es moralista.

El cristianismo no tiene su
fundamento en lo
moralmente correcto o
Incorrecto.
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|V
Tenemos que contar la
historia COMPLETA



Presentar la encarnacion de Dios -

sin la historia judia es el primer
paso para convertir a Jesus en

un maestro mas y no en el Mesias,
el Cristo, Emmanuel




announces the upcoming visit of

DEEPAK CHOPRA

THURSDAY MARCH 27 - 7PM

FRIDAY MARCH 28
AT THE ARLINGTON THEATRE

FOR TICKETS AND INFORMATION:
worldbusiness.org/deepak
805.892.4600



La historia de la
salvacion no empieza
con Jesus

lega a la plenitud en EL



Si no conozco la historia Judia

La Iglesia es el nuevo Israel

*S1 no sabemos quien es Israel,
;Como sabremos quienes somos
nosotros?




;De donde viene el nombre

Israel?
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Somos el culmen de una historia de amor
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ESUS THE NAZARENE, KING OF THE JEWS
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Si le quitamos el “Mateo” a Jesus en que se
convierte?

announces the upcoming visit of

DEEPAK CHOPRA

THURSDAY MARCH 27 - 7PM

FRIDAY MARCH 28
AT THE ARLINGTON THEATRE

FOR TICKETS AND INFORMATION:
worldbusiness.org/deepak
805.892.4600
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Catecismo y Evangelizacion



Dios no tiene un egoismo compartido

No piensa en darnos para recibir
algo a cambio

Ama sin esperar algo a cambio




Gloria Dei, homo vivens

La Gloria de Dios es un hombre
completamente vivo



Deus fit homo ut homo fieret Deus

Dios se hizo hombre para que el
hombre se hiciera como Dios



Mueéstrenme
un mayor

HUMANISMO
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San Agustin

“Nos hiciste,
Senor, para ti, y
huestro corazon

esta inquieto,

hasta que
descanse en ti”




Todavia no he encontrado lo que estoy
buscando



https://www.youtube.com/watch?v=OvsWEUkTKvY

Elias y los Sacerdotes de Baal
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Antes de pensar en Twitter, Facebook,
Instagram

»;Qué vamos a comentar?
+;Quée contenido vamos a comunicar?
;Dominamos el tema?




THE WORLD’S MOST-USED SOCIAL PLATFORMS

BASED ON MONTHLY ACTIVE USERS, ACTIVE USER ACCOUNTS, ADVERTISING AUDIENCES, OR UNIQUE MONTHLY VISITORS (IN MILLIONS)

FACEBOOK 2,449

YOUTUBE

whatsare [ 1600
FBmEssENGER” [ —— 1,300
wenaN / wecHAT | 1,151
NS AR [t 1,000
pouviN/ TikTok [ 800
co I 731
azone NN 517
snaweso [ 497
eeoor | 430
sNarcHAT* [ 382
wirer*” [ 340
PNTEREST [ 322
kuaistou [ 316

SOURCES: KEPIOS ANALYSIS; COMPANY STATEMENTS AND EARNINGS ANNOUNCEMENTS; PLATFORMS' SELF-SERVICE ADVERTISING TOOLS {ALL LATEST AVAILABLE DATA). NOTES: PLATFORMS WO @ H Uite’
social oots

2,000

DATA UPDATED TO:
25 JANUARY 2020

IDENTIRED BY {*) HAVE NOT PUBUSHED UPDATED USER NUMBERS IN THE PAST 12 MONTHS. PLATFORMS IDENTIFIED BY [**) DO NOT PUBLISH MAU DATA. FIGURES FOR TWITTER AND SNAPCHAT
USE EACH PLATFORM'S LATEST ADVERTISING AUDIENCE REACH, AS REPORTED IN EACH PLATFORM'S SELF-SERVICE ADYERTISING TOOLS [JANUARY 2020).
e~~~ 7.~ y Evangencacion




SOCIAL MEDIA USER NUMBERS OVER TIME

THE NUMBER OF ACTIVE SOCIAL MEDIA USERS BY YEAR, WITH YEAR-ON-YEAR CHANGE

3,805

3,196

3,484

2015 2020

SOURCES: KEPIOS ANALYSIS; COMPANY STATEMENTS AND EARNINGS ANNCUNCEMENTS; SOCIAL MEDIA PLATFORMS' SELF-SERVICE ADVERTISING TOOLS; MEDIASCOPE; CAFEBAZAAR; are Hoas it ®
TECHRASA; NIKI AGHAEL; ARAB SOCIAL MEDIA REPORT; ROSERU (ALL LATEST DATA AYAHABLE IN JANUARY 2020). ©# COMPARABILITY ADVISORY: SOURCE AND BASE CHANGES. socid u e




FACEBOOK AUDIENCE OVERVIEW

THE POTENTIAL NUMBER OF PEOPLE THAT MARKETERS CAN REACH USING ADVERTS ON FACEBOOK

NUMBER OF PEOPLE THAT SHARE OF POPULATION QUARTER-ON- PERCENTAGE OF PERCENTAGE OF
FACEBOOK REPORTS AGED 13+ THAT MARKETERS QUARTER CHANGE ITS AD AUDIENCE ITS AD AUDIENCE
CAN BE REACHED WITH CAN REACH WITH IN FACEBOOK'S THAT FACEBOOK THAT FACEBOOK
ADVERTS ON FACEBOOK  ADVERTS ON FACEBOOK ADVERTISING REACH REPORTS IS FEMALE™ REPORTS IS MALE*

1.95 32% +1.0% 44% 56%

BILLION

SOURCE: FACEBOOK'S SELF-SERVICE ADVERTISING TOOLS {ACCESSED JANUARY 2020). NOTE: FACEBOOK DOES NOT PUBLISH ADVERTISING AUDIENCE DATA FOR GENDERS OTHER THAN we
"MALE* AND ‘FEMALE ADVISORY: FIGURES REPORTED ON THIS CHART ARE BASED ON FACEBOOK’S ADDRESSABLE ADYERTISING AUDIENCE, AND MAY NOT MATCH TOTAL MONTHLY ACTIVE are, j HootSUite‘

USERS. @ COMPARABILITY ADVISORY: BASE CHANGES. NOTE THAT DATA MAY NOT BE COMPARABLE TO AGURES PUBLISHED IN PREVIOUS REPORTS.
V//////(%/ 7 Catecismo y Evangelizacion




Ml PROFILE OF FACEBOOK'’S ADVERTISING AUDIENCE

202 0 SHARE OF FACEBOOK'S GLOBAL ADVERTISING AUDIENCE® BY AGE GROUP AND GENDER”

19%
B FEMALE
MALE
14%
9.5%
50% 4%
3.2%
2 5% 2.9% 23%  921%
-8 _ -
13- 18- 24 2534 35 _ 44 45 _54 55_64 65+
YEARS OI.D YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD

SOURCE: EXTRAPOLATIONS OF DATA FROM FACEBOOK'S SELF-SERVICE ADVERTISING TOOLS JANUARY 2020). *NOTES: FACEBOOK'S TOOLS DO NOT PUBLISH AUDIENCE DATA FOR GENDERS we
OTHER THAN “MALE' OR 'FEMALE" *ADVISORY: DATA ON THIS CHART REPRESENT FACEBOOK'S ADVERTISING AUDIENCE ONLY, AND MAY NOT CORRELATE TO RESPECTIVE SHARES OF TOTAL

oots i .
MONTHLY ACTIVE USERS. @ COMPARABILITY ADVISORY: BASE CHANGES. ”Cid @ H u te

i ore O EYOND S aCIO




JAN

2020

#

01
02

09

10=

10=
12

@ SOURCE: EXTRAPOLATIONS OF DATA RROM FACEBOOK'S SELF-SERVICE ADVERTISING TOOLS JANUARY 2020). *NOTE: ONLY INCLUDES COUNTRIES AND TERRITORIES WITH POPULATIONS OF

COUNTRY

INDIA
US.A.
INDONESIA
BRAZIL
MEXICO
PHILIPPINES
VIETNAM
THAILAND
EGYPT
TURKEY
UK.

BANGLADESH

REACH

260,000,000
180,000,000
130,000,000
120,000,000
84,000,000
70,000,000
61,000,000
47,000,000
38,000,000
37,000,000
37,000,000
34,000,000

AQOQ

-3.7%

0%
+8.3%

0%
+2.4%
+2.9%
+1.7%

+2.7%
0%
0%
+6.3%

AT LEAST 50,000 PEOPLE. @ COMPARABIUTY ADVISORY: BASE CHANGES.

AQOQ

-10,000,000
[UNCHANGED]
+10,000,000
[UNCHANGED]
+2,000,000
+2,000,000
+1,000,000
[UNCHANGED]
+1,000,000
[UNCHANGED]
[UNCHANGED]
+2,000,000

#

13
14
15
16=
16=
18
19
20-
20=

22=
22=

FACEBOOK REACH RANKINGS

COUNTRIES AND TERRITORIES * WITH THE GREATEST POTENTIAL FACEBOOK ADVERTISING REACH

COUNTRY

PAKISTAN
COLOMBIA
FRANCE
ARGENTINA
ITALY
GERMANY
NIGERIA
MALAYSIA
PERU
CANADA
MYANMAR
SPAIN

REACH

33,000,000
32,000,000
31,000,000
29,000,000
29,000,000
28,000,000
24,000,000
22,000,000
22,000,000
21,000,000
21,000,000
21,000,000

AQOQ

+3.1%
0%
0%
0%
0%
0%

p

AQOQ

+1,000,000
[UNCHANGED]
[UNCHANGED]
[UNCHANGED]
[UNCHANGED]
[UNCHANGED]

+1,000,000
[UNCHANGED]
[UNCHANGED]
[UNCHANGED]
[UNCHANGED]
[UNCHANGED]

®| Hootsuite-
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sl PROFILE OF INSTAGRAM’S ADVERTISING AUDIENCE

2020

18%
17%
16%
14%
9.1%
1.4%
3%  3.0%
13-17 18— 24 2534 3544
YEARS OLD YEARS OLD YEARS OLD YEARS OLD

SHARE OF INSTAGRAM'S GLOBAL ADVERTISING AUDIENCE* BY AGE GROUP AND GENDER

B FEMALE

4.6%
3.2%
2.0%
[
45 54 55 _64 65+
YEARS OLD YEARS OLD YEARS OLD

SOURCE: EXTRAPOLATIONS OF INSTAGRAM DATA FROM FACEBOOK'S SELF-SERVICE ADVERTISING TOOLS JANUARY 2020). NOTE: FACEBOOK'S TOOLS DO NOT PUBLISH AUDIENCE DATA FOR we

GENDERS OTHER THAN ‘MALE" OR ‘FEMALE" *ADVISORY: DATA ON THIS CHART REPRESENT INSTAGRAM'S ADVERTISING AUDIENCE ONLY, AND MAY NOT CORRELATE TO RESPECTIVE SHARES ae.

OF TOTAL MONTHLY ACTIVE USERS. @ COMPARABILITY ADVISORY: BASE CHANGES.
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Ml INSTAGRAM REACH RANKINGS

2020 COUNTRIES AND TERRITORIES® WITH THE GREATEST POTENTIAL INSTAGRAM ADVERTISING REACH

COUNTRY / TERRITORY  REACH AQOQ COUNTRY / TERRITORY REACH AQOQ

01 USA 120,000,000 +3.4%  +4,000,000 1 ITALY 20,000,000 +2.6% +500,000
02 INDIA 80,000,000 +9.6%  +7,000,000 12 FRANCE 18,000,000 +6.5% +1,100,000
03 BRAZIL 77,000,000 +6.9%  +5,000,000 13 ARGENTINA 17,000,000 +4.3% +700,000
04 INDONESIA 63,000,000 +5.0%  +3,000,000 14  SPAIN we 16,000,000 +2.6% +400,000
05 RUSSIA 44,000,000 +4.8%  +2,000,000 15= CANADA 13,000,000 +4.8% +600,000
06 TURKEY - 38,000,000 +2.7%  +1,000,000 15= SOUTH KOREA 13,000,000 +8.3% +600,000
07 JAPAN 29,000,000 +/.4%  +2,000,000 17= COLOMBIA 12,000,000 +6.2% +700,000
- 08= MEXICO 24,000,000 +91%  +2,000,000 17= MAILAYSIA 12,000,000 +9.1% +700,000
08= UK 24,000,000 +4.8%  +2,000,000 17=SAUDI ARABIA 12,000,000 0% +700,000
10 GERMANY 21,000,000 +5.5% +1,100,000 17= THAILAND 12,000,000 +2.6% +700,000

SOURCE: EXTRAPOLATIONS OF INSTAGRAM DATA FROM FACEBOOK'S SELF-SERVICE ADVERTISING TOOLS JANUARY 2020). *NOTE: ONLY INCLUDES COUNTRIES AND TERRITORIES WITH ar

POPULATIONS OF AT LEAST 50,000 PEOPLE. @ COMPARABILITY ADVISORY: BASE CHANGES ”%id @ HOOtS“ite.
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LINKEDIN REACH RANKINGS

COUNTRIES AND TERRITORIES* WITH THE GREATEST POTENTIAL LINKEDIN ADVERTISING REACH

2020

#  COUNTRY

REACH AQOQ COUNTRY REACH AQOQ AQOQ

01

02

03

04

05

06

USA.
INDIA
CHINA
BRAZIL
UK.
FRANCE
CANADA

INDONESIA

160,000,000

62,000,000
50,000,000
39,000,000
28,000,000
19,000,000
17,000,000
15,000,000
14,000,000

13,000,000

0%

+1.6%

0%

0%

0%

0%

+6.3%

+/.1%

+/7%

0%

AQOQ #
[UNCHANGED] 10-
+1,000,000 12
[UNCHANGED] 13
[UNCHANGED] 14
[UNCHANGED] 15
[UNCHANGED] 16
+1,000,000 7=
+1,000,000 17=
+1,000,000 19
[UNCHANGED] 20

SOURCE: EXTRAPOLATIONS OF DATA FROM UNKEDIN'S SELF-SERVICE ADVERTISING TOOLS JANUARY 2020).

*NOTE: ONLY INCLUDES COUNTRIES AND TERRITORIES WITH POPULATIONS OF AT LEAST 50,000 PEOPLE

SPAIN
AUSTRALIA
GERMANY
NETHERLANDS
TURKEY
PHILIPPINES
ARGENTINA
COLOMBIA
SOUTH AFRICA

RUSSIA

13,000,000
11,000,000
10,000,000
8,500,000
8,400,000
8,300,000
/7,800,000
/7,800,000
/7,600,000

6,500,000

+8.3%

0%

+3.1%

+1.2%

+1.2%

+38% O

+5.4%
+1.3%
+2.7%

-5.8%

we
are

social

[UNCHANGED]
[UNCHANGED]
+300,000
+100,000
+100,000
' +300,000
+400,000
+400,000
+200,000

-400,000

®| Hootsuite*
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Jg«glo PROFILE OF TWITTER’S ADVERTISING AUDIENCE

SHARE OF TWITTER'S GLOBAL ADVERTISING AUDIENCE " BY AGE GROUP AND GENDER*

g 12%

[
47%  49%
. {ootsuite

B-177 18 -24 25 -34 35 - 49
YEARS OLD YEARS OLD YEARS OLD YEARS OLD

19%

16%

SOURCE: EXTRAPOLATIONS OF DATA FROM TWITTER'S SELF-SERVICE ADVERTISING TOOLS BANUARY 2020), BASED ON MID-POINTS OF PUBLUSHED RANGES FOR GENDER AND AGE GROUP.
NOTE: TWITTER'S TOOLS DO NOT PUBLISH AUDIENCE DATA FOR GENDERS OTHER THAN "MALE’ OR "FEMALE". *ADVISORY: DATA REPRESENT TWITTER'S ADVERTISING AUDIENCE ONLY, AND
MAY NOT CORRELATE TO ACTIVE USERS. DATA REPORTED BY TWITTER'S SELF-SERVE ADVERTISING TOOLS ARE SUBIECT TO SIGNIFICANT FLUCTUATION, EVEN WITHIN SHORT TIMEFRAMES.

B FEMALE

9.9%

5.1%

50+
YEARS OLD

are. . | Hootsuite-

Catecismo y Evangelizacion



sl TWITTER REACH RANKINGS

2020 COUNTRIES AND TERRITORIES * WITH THE GREATEST POTENTIAL TWITTER ADVERTISING REACH

#  COUNTRY / TERRITORY

REACH

#

COUNTRY / TERRITORY

REACH

01 USA
02 JAPAN
03 UK

04 SAUDI ARABIA

05 BRAZIL

06 TURKEY

07 INDIA

08 INDONESIA
09 RUSSIA

mm) 10 MEXICO

59,350,000

45,750,000

16,700,000
14,350,000
12,150,000
11,800,000
11,450,000
10,645,000

9,460,000

9,450,000

+0.6%
-2.7%
+0.7%
-2.6%
+0.4%
-3.2%
-4.9%
-0.2%
-42%

+1.1%

1

12
13
14
15
16
17
18
19

20

SPAIN

FRANCE
CANADA
PHILIPPINES
THAILAND
AUSTRALIA
SOUTH KOREA
GERMANY
ARGENTINA

MALAYSIA

/7,500,000
7,445,000
6,880,000
6,625,000
6,545,000
6,230,000
5,700,000
5,245,000
4,955,000

3,855,000

SOURCE: EXTRAPOLATIONS OF DATA FROM TWITTER'S SELF-SERYICE ADVERTISING TOOLS [JANUARY 2020}. FIGURES BASED ON MID-POINTS OF PUBLISHED RANGES. *NOTE: ONLY INCLUDES we

COUNTRIES AND TERRITORIES WITH POPULATIONS OF AT LEAST 50,000 PEOPLE. ¢ COMPARABILITY ADVISORY: SIGNIFICANT BASE CHANGES. DATA REPORTED BY TWITTER'S SELF-SERVICE
ADVERTISING TOOLS ARE SUBJECT TO SIGNIACANT RUCTUATION, EVEN WITHIN SHORT TIMEFRAMES.

are, i

-4.6%
+2.7%
0%
-51%
-3.2%
-3.3%
+0.9%
+4.4%
-4.4%

+1.4%

™ Hootsuite
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Top Ten Languages in the Internet
in Millions of users - April 2019
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Pew Forum (http://www.pewforum.org)

» Aquellos que han dejado el catolicismo superan en numero a

aquellos que se han unido a la Iglesia Catolica en un margen de
casi4 a 1.

» Casi la mitad de los catolicos que dejaron la religion (48%)
abandonaron el catolicismo antes de cumplir los 18 anos.

» 3 de cada 10 personas abandonaron la Iglesia Catolica como
adultos jovenes entre las edades de 18 y 23.

» Desde 1900 hasta la década de 1960, al menos el 90% de la
poblacion de America Latina era catolica. Hoy, solo el 69% de los
adultos en toda la region se identifican como catolicos.



http://www.pewforum.org/
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